
...in the food service industry every
month.

2 MILL ION BISCUITS SOLD
72 Unique mindful messages

displayed on each biscuit.

SUPPORTS MENTAL HEALTH
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E N V E L O P E D  I N  U N I Q U E  M I N D F U L  M E S S A G E S

Mindful 
messages to

make your day.

L I T T L E  B A K E S  B Y

https://www.dropbox.com/scl/fo/juqkqvpz8xnb4147l2uh0/AIc9LJDPn_4evV3hj7diOCc?rlkey=f8onxmlxlmt0qh4oov23w44k5&st=oz1nlz9n&dl=0
https://www.dropbox.com/scl/fo/juqkqvpz8xnb4147l2uh0/AIc9LJDPn_4evV3hj7diOCc?rlkey=f8onxmlxlmt0qh4oov23w44k5&st=oz1nlz9n&dl=0
https://www.dropbox.com/scl/fo/juqkqvpz8xnb4147l2uh0/AIc9LJDPn_4evV3hj7diOCc?rlkey=f8onxmlxlmt0qh4oov23w44k5&st=oz1nlz9n&dl=0
https://www.dropbox.com/scl/fo/juqkqvpz8xnb4147l2uh0/AIc9LJDPn_4evV3hj7diOCc?rlkey=f8onxmlxlmt0qh4oov23w44k5&st=oz1nlz9n&dl=0
https://www.dropbox.com/scl/fo/juqkqvpz8xnb4147l2uh0/AIc9LJDPn_4evV3hj7diOCc?rlkey=f8onxmlxlmt0qh4oov23w44k5&st=oz1nlz9n&dl=0


DRIVE  IMPULSE  SALES

DRIVE  CUSTOMER LOYALTY

M I L L I O N  I N
I M P U L S E  S A L E S

I N  A U S  P E R  
Y E A R *

$47

W O U L D
B U Y  A G A I N

A F T E R  A  F R E E
G I F T *

90%

*businesswire.com

MAKE A  POS IT IVE  IMPACT ON MENTAL  HEALTH

GROW YOUR SOCIAL  SHAREABIL ITY

71% of customers will recommend a company that
supports a cause they care about.
Little bakes supports & donates to mental health
charities.

B U Y  T O
S U P P O R T  A

C A U S E  T H E Y
C A R E

A B O U T *

87%

love themindful &positivemessages!

I N C R E A S E  I N
B R I C K S  &
M O R T A R
S A L E S *

20%
W O U L D

B U Y  A G A I N
A F T E R  A

F R E E  G I F T *

90%

Little bakes are designed to be an easy low-cost free
gift you can give to your customers to enhance their
experience & drive loyalty.

*finder.com.au

Consumers mostly engage with new concepts & snacks
on the counter.
Our “fortune biscuit” lucky dip counter activation kits
are designed to disrupt & drive impulse sales.

F R E E  G I F T  T O
C U S T O M E R S

C U S T O M E R
L O Y A L T Y  A N D

I N C R E A S E D
S P E N D I N G

=

G I F T I N G
S T A T I O N  

F O R T U N E  B I S C U I T
A C T I V A T I O N

3 0 0 %  G R O S S
P R O F I T=

+

One biscuit, multiple $ drivers
D I D  Y O U  K N O W ?

*socialpurpose.ca

*henrystewartpublications.com

A bricks & mortar store was able to drive an increase
in just under 20% of overall sales, just by driving social
media presence*.
Little bakes & our unique quotes are proven social
engagement driver.

P O S I T I V E  M I N D F U L  M E S S A G E S

*businesswire.com



GRAVITY  FEEDS

COUNTER UNITS

DUMP B INS

L I T T L E  B A K E S  T R A D I T I O N A L  B E L G I A N  C A R A M E L I S E D  B I S C U I T S

Serving Size: 6g Units/Sleeve: 25 Sleeves/Carton: 12 Units/Carton: 300 Shelf life: 300 days

Merchandising tools
to help drive
impulse sales

YUMPLICITY.COM.AU   |   (07) 33484007   |   HELLO@YUMPLICITY.COM.AU


